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NAME OF THE STUDENT PROJECT NAME
No | NO.
1| Ao1 ADIDRAVIDAR VIKRAM The role of LIC Insurance in Devlopment of
DURAISWAMI Indian Economy
2 | A-02 ALAN JOY A study of Bajaj finance
3 | A03 ALMEIDA CHELSEA A comparative analysis of Financial
VANESSA DENZIL performance of ZOMATO AND SWIGGY
4 | A-04 | ANAWADIA BHAVESH MANgI| /A Study of marketing strategy used by
McDonald's and their effects on consumers
5 | A5 ANSARI ASIF ALI A study of Gold as preferred Investment
SHAMSHEED option
6 | A-06 BAGWE SAHIL VIKRAM Brand image of suger comsetics
7 | A-07 | BANIYA SHUBHAM RAMESH Marketing strategy of vivo
8 | A-08 | BANSODE PRANALI VASANT | A Study on Strategic management of BYJUS
9 | A-09 BHARDWAJ JAGRITI PRABHU | A study on Income tax planning with respect
NARAYAN to individual assessce
10 | A-10 BHOSALE SIDDHI SUNIL A study report on financial strategies of
Nykaa Itd Company
11 | A11 | BHUTAL POONAM SURESH A study of m_arketlng and consumer
satisfaction of MRF Tyres
BIND ABHISHEK MAHENDRA .
12 | A-12 KUMAR A project on the study on satyam computer
CHAUDHARI SWATI .
13 | A-13 RAMADHAR A study of Marketing strategy of Amazon
14 | A14 CHAVAN KUNAL KIRAN A study on Marketllzr;?tztrategles on Mama
15 | A-15 [ CHOUHAN MAYUR GIRISH A study on Finanical Study on BUNZO
16 | A-16 |DALMEIDA CLAVIN CHARLES A stu_dy on financial performance o_f Muthoot
Finance and Cholomandalam Finance
17 | A7 DAS JYOTISMITA A study on Financial Structure of Mahindra
AJAYKUMAR and Mahindra
18 | A-18 DAS PAYAL SHANKAR Market strategy of Jiomart
19 | A-19 DAS SUSMITA SUBRATA Analysis on Worklr]g capital management for
Bharti Teletech Itd
20 | A-20 DEY MANABI MRINMOY A study of Home Loans of ICICI Bank
21 | A-21 DSOUZA BRIGITA BASIL Market strategy of Adidas




DSOUZA EMMANUEL MYRON

Growing trends of “Buy Now Pay Later

22 | A-22 ALLWYN (BNPL)” Financing in In_d_la - Challenges &
Opportunities
23 | A-23 DSOUZA JASON VICTOR Strategy Of Zerodha
24 | A-24 DUBEY SHIVAM AJIT Financial Analysis of ICICI bank
25 | A-25 FARUQI SAFA MAZHAR Risk management and Stock Market
26 | A-26 GAMI ROHIT RATILAL To Study The Businesses Model Of Cred
Company
27 | A-27 GEHLOT NEHAL SURESH A study of tata steel industry
28 | A-28 GUPTA RIYA MAHESH A study on Consumer Finance
29 | A-29 | HADAWALE ANIKET RAJESH | A study on Marketing Strategies on Pepsi
30 | A-30 HALDANKAR SAKSHI A study of merger and aquizition of banking
RAVINDRA sector with reference of PNB,OBC,UBI
HALDANKAR SIDDHESH : .
31 | A3l SANTOSH Services of Microsoft
3 | A3 HANKARE HARSHAD A comparision between between ICICI and
NARENDRA Canara bank
33 | A-33 HAWALDAR ZUBIYA ARIF A financial report on Reliance Jio
34 | A-34 JADHAYV PRERNA AJAY A study on Marketing Strategy of Asian Paint
35 | A-35 JAISWAR ARCHANA A study on retail loan with reference to Union
KAILASH Bank of India
36 | A-36 | KAMBLE PRIYANKA JEEVAN Data Analysis of Bisleri
37 | A-37 KARAJGI ASHWINI A study of consumer satisfaction of ROYAL
RAJENDRA ENFIELD bikes
38 | A-38 KARIYA JANVI NILESH Study Report on GST
39 | A-39 KHAN MISBA ASIF A study on the plastic money
20 | A0 KHAN MOHAMMED ZAID |Financial performance of Bharat co-operative
MOHAMMED JAVED Bank
a1 | A1 KHAN RAVASIA AFZAL A study on Capltsalljzljsigetmg of Maruti
12 | A2 KHAN SABA SALIM A study on Finance stabilization of Indian
budget
KHAN SALIM SHAKEEL N
43 | A-43 AHMED A study on gold monetization schemes
KHOKHRA ARBINABANU . . :
44 | A-44 MOHAMMED MUNAWAR Financial Analysis of Tata motors
KOLAMBKAR RAVEENA
45 | A-45 CHETAN Market strategy of NIKE
46 | A-46 | KONANGIRI ARUNTEJA RAJU Market strategy of Dabur
47 | A-47 | KUMBHAR SWAPNIL SUNIL Venture Capital finance in India
48 | A8 KUNSINGH PRIYANKA A Study on analysis of risk and return in

APPYA

Bharat Petroleum




MANDA VANDANA

49 | A-49 PRASADRAO A Study on Marketing strategy of Starbucks
50 [ A-50 MISTRY HINAL VASANT A study report on BSE
51 | A-51 MISTRY SIDDHI TEJAS Marketing strategy of boat lifestyle
52 | A-52 MOJIDRA PINAL PRAVIN A study on Brand swiching on Reliance Jio
53 | A53 MUDNAL ROHIT MARUTI A project report ogal:ime Loan in ICICI
NEVREKAR SAMIKSHA : :
54 | A-54 DEEPAK A study on Marketing analysis of Googel Pay
SINGH ABHISHEKH .
55 | A-55 RAGHUPRATAP A study on Indians Money Market
DUNGRANI RUSHABH
56 | B-01 RAJESH A case study on Mutual fund of HDFC & SBI
NADAR JAIMURUGAN . :
57 | B-02 MUTHURAJ Marketing strategies of Parle G
58 | B-03 NAVASHE UPESH UMESH Fincial report on Adani group
59 | B-04 PAL MADHUMITA TARAK Study on online payment reference to
Amazon Pay
PANDEY ASHUTOSH :
60 | B-05 VIJAYSHANKAR Analysis on SIDBI
61 | B-06 | PANDEY PURTIKA SANTOSH Comparitive study on fln_anC|aI statement of
Dmart and Bigbazar
62 | B-07 PATEL ANAND ASHOK Marketing strategy of Tata motors
PATHAK SURYABHAN N . .
63 | B-08 RAVIKANT Study on credit rating agencies of India
64 | B-09 PAWAR SUNNY SAMSON Marketing strategy of TATA Steel
65 | B-10 | POOJARY DIKSHA DASAPPA Report on Bharatpe
66 | B-11 PUROHIT SHIVANI ANIL Marketing strategy of Dominos
QURESHI ENAM ABDUL .
67 | B-12 MANNAN Marketing strategy of Gowardhan
68 | B-13 RAWAL VIVEK NIRP Study report on central reposition service Ltd
RODRIGUES ADRIAN : . . .
69 | B-14 CHARLES ANTHONY Overview of portfolio management in India
70 | B-15 | SAHU PRATIMA NIRANJAN Finaicla stability of Dmart
71 | B-16 SALINS RIDGE AGNELO Marketing strategy of Paytm and GooglePay
SAWANT PRANESH . . :
72 | B-17 RAJENDRA A study on online marketing- Flipkart
SAWANT SHUBHAM . .
73 | B-18 MADHAY A Vivid scrutiny on heads of Income
SAYYED ABUBAKKER . . .
74 | B-19 MOHAMMAD AYUB Market analysis of Reliance Jio
75 | B-20 | SHAIKH FAIZ ATIO REHMAN Marketing strateg)_/ of Mahindra and
Mahindra
76 | B-21 SHAIKH RIZWAN AZ|Z Analysis on financial pefiormance of Bal

Pharma




SHAIKH SAHID

77 | B-22 ABDULRASHID Analysis on Derivative market in India
78 | B-23 | SHEDAGE PRABHAT SATISH Study on deduction under chapter VI A
79 | B-24 SHEIKH FAIZAN AMJAD Fincial report on Kotak Mahindra bank
80 | B-25 SHEIKH FARHEEN SHAKIL Marketing strategy of Maggi influenced by
AHMAD Nestle
81 | B-26 | SHELAR LAUKIK PRAMOD Study on Impact of FDI in Indistrial
Development
SHELKE RUPESH . .
82 | B-27 SHANTARAM A detailed study on L&T Finance company
SHINDE ANUSHKA .
83 | B-28 RAVINDRA Marketing Startegy of Amul
84 | B-29 SHINDE KOMAL VITTHAL Role of RBI
85 | B-30 | SHIRKE SANKET BALARAM A financial report of ITC
86 | B-31 SHRESHT VIVEKKUMAR A study on the Impact of Microfnance in
VINOD KUMAR India
SIDDIQUE MARIYAM .
87 | B-32 MOHAMMAD AZAM A study on Marketing Strategy of Thums up
88 | B-33 | SINGH ANIKET BANSHRAJ Impact of inflation ano_l GDR on stock market
return in India
89 | B-34 SINGH ANKIT RAKESH Marketing strategy of Maggi influenced by
Nestle
90 | B-35 | SINGH SIDDHI DHANANJAY A Study on Internet Advertising
Study on Nationalised and Privatised Bank
91 | B-36 SODHA KARAN SURESH (SBI VS HDFC)
SOLANKI RACHANA :
92 | B-37 DHIRENDRA A marketing strategy of Google Pay
93 | B-38 THAKKER YASHESH A project report on equity research and
PRABHULAL banking sector of ICICI
94 | B-39 THEVAR ELFRIDA A study on Analysis of Financial performance
SAGAYARAJ of UBER
An analysis of the performance of the
95 | B-40 TIWARI RIYA VIKAS Manappuram finance with reference of Gold
loan
96 | B-41 TIWARI SACHIN DINESH Effects of Advertising research practices on
performance of Hotels
97 | B-42 TRIPATHI ASHISH A Study on Cadbury's company marketing
DINESHCHANDRA strategy
98 | B-43 TULWAY SAHIL SALIM Marketing strategy of Coca-Cola
UPADHYAY SHUBHAM :
99 | B-44 NARENDRA Company anaysis on McDonalds
VAISHNAV PRASHANT . :
100 | B-45 BHARATKUMAR Comparitive study of Zomato and Swiggy
101 | B-16 VALIYAVETTIL SARAH A study on Taxation a Major sources
ANTONY government funding during COVID-19




VARMA PAWANKUMAR

102 | B-47 BHARAT A study on E- Banking
VISHWAKARMA ABHISHEK
103 | B-48 SURESH A study report on Procter and Gamble
VISHWAKARMA ANJU :
104 | B-49 KUMAR BANARSILAL Marketing Startegy of KFC
VORA DHWANI . . .
105 | B-50 RAVINDRAKUMAR A Study on Financial Structure on Capgemini
106 | B-51 YADAV AKASH UDAYRAJ Study Report on NSE
YADAV ALOK KUMAR . . .
107 | B-52 JAYPRAKASH Adoption of Cryptocurrency in India
YADAYV ASHISH . . L
108 [ B-53 VEDPRAKASH Customer satisfaction of Bajaj Alianz
109 [ B-54 | YADAYV DIKSHA MADANLAL | Analysis on financial pefiormance of Wipro
110 | B-55 YADAV KAJAL SIYARAM CSR Activities of TCS
11| B-56 | YADAV REETU MANOHAR A Study on Marketing Strategy of Hindustan

Unilever limited




