
 

 

 

CRITERION II 

 

➢ Student centric methods, such as experiential learning, participative 

learning and   problem-solving methodologies are used for enhancing 

learning experiences. 

 

PARTICIPATIVE LEARNING 

➢ SPORTS ACTIVITIES 

➢ COMPETITION AND OTHER ACTIVITIES 

➢ SEMINAR 
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SPORTS ACTIVITIES

2018-19

 

 

 

 

 

NOTICE AND LIST OF INDOOR 

AND OUTDOOR SPORTS 

ACTIVITIES 2018-19

 



PHOTOGRAPHIC REPRESENTATION OF SPORTS

ACTIVITIES

   

 



SPORTS ACTIVITIES
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NOTICE AND LIST OF 

INDOOR AND OUTDOOR 
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PHOTOGRAPHIC REPRESENTATION OF  SPORTS 
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2021- 22

     

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

NOTICE AND LIST OF INDOOR AND OUTDOOR SPORTS 

ACTIVITIES 2021-22



PHOTOGRAPHIC REPRESENTATION OF  SPORTS 

ACTIVITIES
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2022-23

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

NOTICE AND LIST OF INDOOR AND OUTDOOR SPORTS 

ACTIVITIES 2022 -23



PHOTOGRAPHIC REPRESENTATION OF  SPORTS 

ACTIVITIES

 



 

 

  



 

SPORTS ACTIVITIES

2023-24

 

 

 

 

 

 

 

NOTICE AND LIST OF INDOOR AND OUTDOOR SPORTS 

ACTIVITIES 2023 -24

 



 

 

PHOTOGRAPHIC REPRESENTATION OF  SPORTS 

ACTIVITIES

 

 

 



 

COMPETITIONS
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Poster Making  Competition



 

 

 

 

 

         

    

 

 

 

 

VISIT TO SLUM AREA TO INTERACT WITH KIDS

 



 

 

 

 

 

 

     

   

CELEBRATION OF INDEPENDENCE WEEK

Swacha Bharat Abhiyan
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CELEBRATION OF NATIONAL YOUTH 

DAY



 

 

INTERNATIONAL YOGA DAY 

June 2023

 

 

       

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

TREE PLANTATION ACTIVITY

 

        

 

 

 

 

 



 

SEMINAR 

 

  

 

 

 

 

 

 

 

 



 

SEMINAR BY WDC-2023-24

Women’s Development Cell (WDC) in collaboration with IQAC 

undertakes Seminar on Friday 11th August, 2023 at 11.00 am first 

floor auditorium on topic of “Personality development and 
Menstrual Hygiene” with Ms. Nikita Patil representative from P&G.  

The seminar was attended by Principal, staff and female students. 

Students were also provided with free goodies.  
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Problem Solving Methodologies 

➢ Assignments 
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Third Year Students Project Topics

Semester VI

(Samples)

TOPICS 

1. A study on Brand swiching on Reliance Jio 

2. A study on Taxation a Major sources government funding during 

COVID-19 

3. A study on E- Banking 

4. A study report on Procter and Gamble 

5. A study on the Impact of Microfnance in India 

6. A study on Marketing Strategy of Thums up 

7. Impact of inflation and GDP on stock market return in India 

8. Effects of Advertising research practices on performance of Hotels 

9. A Study on Cadbury's company marketing strategy 

10. Study Report on NSE 

11. Adoption of Cryptocurrency in India 

12. A marketing strategy of Google Pay 

13. A project report on equity research and banking sector of ICICI 

14. A study on Analysis of Financial performance of UBER 

15. A Study on  Internet Advertising 
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16. Study on Nationalised and Privatised Bank (SBI VS HDFC) 

17. A Study on Marketing Strategy of Hindustan Unilever limited 

18. Study of financial problems faced by startups 

19. Marketing strategy of Coca-Cola 

20. Company anaysis on McDonalds 

21. Comparitive study of Zomato and Swiggy 

22. Study report on central reposition service Ltd 

23. Overview of portfolio management in India 

24. Marketing Startegy of KFC 

25. A Study on Financial Structure on Capgemini 

26. Finaicla stability of Dmart 

27. Marketing strategy of Paytm and GooglePay 

28. Marketing strategy of Tata motors 

29. Study on credit rating agencies of India 

30. Marketing strategy of TATA Steel 

31. Analysis on financial pefiormance of Bal Pharma 

32. Customer satisfaction of Bajaj Alianz 

33. Analysis on financial pefiormance of Wipro 

34. CSR Activities of TCS 

35. Marketing strategy of Mahindra and Mahindra 

36. Marketing strategy of Dominos 

37. Marketing strategy of Gowardhan 
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38. Study on Impact of FDI in Indistrial Development 

39. A detailed study on L&T Finance company 

40. Marketing Startegy of Amul 

41. Comparative study on google pay and paytm 

42. Study on HRM practices in banking sector 

43. A study on credit facilities provided by banks 

44. A study on impact of modernization in public and private sector bank 

45. A study on UPI payment systeem in India 

46. A study on career prospects in banking sector 

47. A Study on role of KYC in banking sector 

48. A study on customer perception towards the services provided by rural banks 

49. A Study on role of banks towards education loan 

50. A Study on role of healthy insurance 

51. A study on product offered by different health insurance companies 

52. Saving and investment pattern of collegestudents 

53. A Study on role of IT in banking sector 

54. A Study on stress management in banking sector 

55. A Study on life insurance policy in India 

56. A study on mutual funds with reference to SIP 

57. A Study on role of internet banking 

58. A Project Report on AXIS Bank 

59. A Study on impact of demonitization in banking 

60. A study on product offered by different health insurance companies 

61. Saving and investment pattern of college  students 

62. A Study on stress management in bankingector 
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63. A Study on life insurance policy in India 

64. A study on mutual funds with reference to SIP 

65. A Study on role of internet banking 

66. A Project Report on AXIS Bank 

67. A Study on impact of demonitization in banking 

68. A study on role of banks with reference to SBI 

69. A study on customer behaviour towards UPI 

70. An analysis of SBI Customers 

71. A study on customer satisfaction towards SBI life 

72. Imperical study on Aviation industry 

73. A study on customer relationship management 

74. To study on E- banking in Mumbai 

75. To study on satisfaction and problems towards general insurance. 

76. Financial performance of SBI & ICICI Bank 

77. To study customer satisfaction of HDFC Bank 

78. Customer satisfaction on ICICI bank towards life insurance 

79. A study on customer perception towars digital payment 

80. A Study on challenges and prospects of mobile banking 

81. A study on E- banking of Kotak mahindra 

82. A study on reliance of micro insurance 

83. A study on Pradhan mantri Jandhan Yojana 

84. A study on reliance life insurance 

85. Comparative study on customer satisfaction ICICI & SBI 

 

 



 
 

 

 

 

CRITERION II 

 

 

KEY INDICATOR 

 

2.3 

Teaching Learning Process 

 

 

 

METRIC NO 

 

2.3.1 

 

➢ Student centric methods, such as experiential learning, 

participative learning and problem-solving 

methodologies are used for enhancing learning 

experiences. 

 

EXPERIENTIAL LEARNING 

➢  STUDY TOURS AND INDUSTRIAL VISITS 

➢  FEST 
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INDUSTRIAL VISIT AT SILVASSA 

Shri Chinai College of Commerce and Economics in collaboration with 

footprints events organized one day industrial visit to slivasa on Wednesday, 

19th February, 2020. For BMS, BAF, BBI & BFM courses students. We have 

visited ALOK INDUSTRIES LIMITED situated at Silvassa (Gujarat).  

Industry Visited ALOK INDUSTRIES LIMITED 

textile industry situated at Silvassa 

(Gujarat). 103/2, Rakholi, Silvassa 

HO- 396230. 

Industry Profile It is owned by reliance industries, one 

of the India’s largest vertically 

integrated textile company, having five 

core divisions. 

Total Number of Students 

participated 

211 

Faculty Accompanied ( 06) Prof. Prasika Gaikwad Dey/ Prof. 

Chetan Panchal/ Prof. Jharna Sarkar, 

Prof. Padma Nadar, Prof. Sagar Asrani 

& Prof. Bharat Shirgaonkar. 

Industry experts shared their valuable and insight knowledge with our students. 

Our students had a question and answer and also doubt clearing sessions with 

the industries personnel. 

The main objective of the Industrial visit: 

1. To develop students interaction with the industry personnel. 

2. To make them aware of the industrial procedures and techniques. 

3. To get the experience of the working environment of industries. 

4. To witness and experience how the different departments works in the 

industry efficiently. 

5. To analyse the entire working process. 

Our students have gained quality knowledge and experienced the practicality of 

the professional work by way of visiting the industry. 

 

 



 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

ALOK INDUSTRIES LIMITED 

textile industry situated at 

Silvassa (Gujarat). 103/2, Rakholi, 

Silvassa HO- 396230.Wednesday, 

19th February, 2020. 

 



 
 

 

INDUSTRIAL VISIT AT BORANADA, JODHPUR 

Shri Chinai College of Commerce and Economics in collaboration with 

universal tours & travels organized industrial visit to Jodhpur on Saturday, 11th 

March, 2023. For BMS, BAF, BBI & BFM courses students. We have visited 

Marudhara Polypack Pvt. Ltd situated at Boranada (Jodhpur).  

Industry Visited Marudhara Polypack Pvt. Ltd F- 662, 

G- 681,682, phase IV, Riico Industrial 

Area, Boranada (Jodhpur). 342012. 

Industry Profile It’s a leading Indian manufacturer of 

E- commerce packaging. Focuses on 

growth and innovation in packaging 

industry. 

Total Number of Students 

participated 

109 

Faculty Accompanied ( 06) Prof. Prasika Gaikwad Dey/ Prof. 

Chetan Panchal/ Prof. Geeta Rathod 

Prof. Bharat Shirgaonkar. 

Industry experts shared their valuable and insight knowledge with our students. 

Our students had a question and answer and also doubt clearing sessions with 

the industries personnel. 

The main objective of the Industrial visit: 

1. To develop students interaction with the industry personnel. 

2. To make them aware about the industrial procedures and techniques. 

3. To experience the working environment of industries. 

4. To witness and experience how the different departments works in the 

industry. 

5. To analyse the entire working process. 

Our students have gained quality knowledge and experienced the practicality of 

the professional work by way of visiting the industry. 

 

 

 

 

 



 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

INDUSTRY EXPERTS SHARED THEIR 

VALUABLE AND INSIGHT KNOWLEDGE 

WITH OUR STUDENTS. 

 



 
 

 

REPORT ON INDUSTRIAL VISIT AT CHANDIGARH- AMRITSAR 

Shri Chinai College of Commerce and Economics in collaboration with 

universal tours & travels organized industrial visit to Chandigarh & Amritsar on 

Sunday, 3rd March, 2024. For BMS, BAF, BBI & BFM courses students. We 

have visited Steel bird Helmets Hi- Tech India Ltd industry and other places. 

Industry Visited Steel bird Helmets Hi- Tech India Ltd. 

Plot No- 11, 12, 13 EPIP Phase- I, 

Jharmajri, Tehsil Baddi, Barotiwala, 

Himanchal Pradesh 174103. 

Industry Profile It’s a leading Indian manufacturer of 

Helmets and dealer offering a wide 

range of steelbird motorcycle helmets 

and accessories for all customer 

segments. 

Total Number of Students 

participated 

60 

Faculty Accompanied ( 06) Prof. Prasika Gaikwad Dey 

Prof. Chetan Panchal/ Prof. Bharat 

Shirgaonkar. 

Industry experts shared their valuable and insight knowledge with our students. 

Our students had a question and answer and also doubt clearing sessions with 

the industries personnel. 

The main objective of the Industrial visit: 

1. To develop students interaction with the industry personnel. 

2. To make them aware about the industrial procedures and techniques. 

3. To experience the working environment of industries. 

4. To witness and experience how the different departments works in the 

industry. 

5. To analyse the entire working process. 

Our students have gained quality knowledge and experienced the practicality of 

the professional work by way of visiting the industry. 

 



 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

Shri Chinai College was established 1963. Since every year Shri Chinai 

College of Commerce & Economics has organized the annual cultural event 

titled “KALA VILAS”. 

Student cultural activities are integral to fostering a diverse and inclusive 

campus environment. These activities encompass a wide range of events and 

initiatives that celebrate and promote cultural awareness. Examples include 

cultural festivals, art exhibitions, international food fairs, and traditional 

performances. Student cultural groups also play a vital role, organizing events 

that highlight different ethnicities, traditions, and perspectives. Participating in 

these activities helps students develop a global mind-set, appreciate diversity, 

and engage in cross-cultural interactions, contributing to a rich and vibrant 

college experience. Additionally, cultural activities contribute to building a 

sense of unity and mutual respect within the student community. 
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➢ Student centric methods, such as experiential learning, participative 

learning and  problem-solving methodologies are used for enhancing 
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ICT Enabled Tools for Effective Teaching Learning Process 

➢ Online Competition 

➢ Guest Lectures 

➢ Social Media (WhatsApp) 
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GUEST LECTURES

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

SOCIAL MEDIA (OFFICIAL WHATSAPP GROUPS)

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

  

 

 

 



 

 

              


